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OVERVIEW 
The reality of independent artistry is that we find ourselves wearing several hats, 
sometimes simultaneously, in order to manage our music careers.  
 
Booking, marketing, social media, networking, bookkeeping…all of this while also carving 
out creative time for practice, rehearsal, recording, teaching, and of course, 
performance. It all has the potential to become a bit overwhelming if you don’t have a 
few essential tools under your belt to increase your administrative and creative 
productivity. 
 
 

OK, LET’S TALK ABOUT: 
 

PROCESS   |   BRAND   |   NETWORK   |   GIGS 
 
PROCESS 
What *exactly* are you doing? What kind of work (performances, collaborations, recording, 
teaching, writing) do you want to procure? How are you organizing your time? What is your time 
worth? How much does it cost you to “do the gig” (factoring in rehearsals, travel time to 
rehearsals/gig, paying others, bringing gear, etc.) How are you taking administrative account of 
that time and those expenses?  
 
Do you refer to your artistry as your “business” or your “company”? Is your business officially set 
up, as a DBA or LLC? Do you know why insurance (general liability) is generally a good thing to 
have, or at least how and where to get it when you need it? 
 
Are you finding a healthy, productive balance between your Administrative & Creative (aka 
Professional) and your Personal (health & wellness, sleep, press pause) worlds?  
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BRAND 
Branding a reflection of your thinking, your character, and your values. As artists, he one thing we 
can bring to the table that no one else can is our own, unique perspective. Your brand voice should 
be distinctive, easily identifiable, resonate with your audience, be consistent and stay true to your 
values.  
 
Do you have a brand? Probably, but maybe you haven’t been thinking intentionally about it (yet). 
 
Establishing/maintaining brand consistency: why is this important? Creating the look, feel, and voice 
that will be carried through all your marketing channels: website, social media, promo materials, 
discography (CDs, vinyl), merch.  
 
NETWORK 
Collaborating, communicating, and “building” with your colleagues, peers, and business allies. 
Identifying ways to establish clear, productive lines of communication. Discussing 
accomplishments, helpful resources, and even talking through challenges with the intent to find 
solutions that will empower everyone and further stimulate the creative community at-large. 
Finding an “accountabuddy”. Expanding your network to include all the components that are 
essential to your business:  
 
GIGS Diversifying your Portfolio: Concert Halls/Season Series, Clubs, Festivals, 
Artist-In-Residences, Teaching Artistry, House Concerts. Where to start? What do you need to 
have in place before you start soliciting gigs? How do you make contact? How do you become 
more visible without falling victim to the “exposure” myth? 
 
 

NOTES: 
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A FEW RESOURCES... 
The resources below are some that have been helpful to me in my research and the establishment of my 
artistry as a business. I’m not officially endorsing (nor do I have an endorsement with) any of these 
resources. You may find them helpful and/or you may find comparable resources to help you develop 
your creative business. But I’ve found a lot of valuable information here; you might, too. (yes, this is a 
disclaimer.)  
 

ARTIST RESOURCES: 
- FracturedAtlas.org A great general resource for helping 
artists structure their work as a business 
- NCarts.org North Carolina Arts Council 
- ARTSNC.org NC statewide Arts Advocacy organization 
- Unitedarts.org United Arts Council of Raleigh/Wake Cty 
- Durhamarts.org Durham Arts Council 
- Chathamartscouncil.org Chatham County Arts Council 
- Artsorange.org Orange County Arts Commission 
- Pinecone.org Pinecone - Piedmont Council of  
  Traditional Music 
- Triangleartworks.org Triangle Artworks 
- Quickbooks.com Bookkeeping 
- MileIQ.com Mileage tracker app 
- ArtifactLegal.com Artist-centered, Small Business and  
  Entertainment-related services; Taylor Arnold, Atty. 
- Patreon.com Membership-based income stream 
 
TEACHING ARTISTRY: 
- Durhamarts.org/teaching_artist.html Durham  
   Arts Council (Grants & Resources; CAPS Program) 
- Unitedarts.org United Arts Council Artists in Schools  
- TeachingArtists.com Association of Teaching Artists 
- TeachingArtistsGuild.org* 
- LincolnCenterEducation.org Lincoln Center Teaching   
   Artist Development Labs  
- Wolftrap.org/education  
   Wolf Trap Institute for Early Learning Through the Arts 
 
OTHER ORGANIZATIONS: 
- NCpresenters.org hosts Arts Market every other year 
- Southarts.org Resources for artists/orgs in The South 
- Iwanttoshowcase.ca Online application for several juried  
  showcase conference opportunities 
- Exchanges.state.gov/us Exchange programs for US  
  artists: American Music Abroad, Fulbright Scholars, etc. 
 
 

 

GRAPHICS/IMAGE CREATION: 
- Canva.com ($9-$12.95 mo) 
- PicMonkey.com ($3-$8.33 mo) 
- Adobe SparkPost (Free-$9.99 mo) 
 
WEBSITE/TEMPLATE CREATION: 
- Squarespace.com ($4-18) 
- Wix.com ($5-$25) 
- Weebly.com (Free-$25) 
 
DOMAINS* (URL): 
- GoDaddy 
- Google Domains 
* Website resources also host domains for additional fees 
 

(MORE) NOTES: 
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